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WELCOME! Originally, there was no guidance or playbook for delivering financial advocacy services 

to patients with cancer, and many of us were paving the way in our own cancer program or practice by 

ourselves. Then, in 2018, the Association of Community Cancer Centers (ACCC) developed an initial set of 

Financial Advocacy Services Guidelines. While this was an important starting point, a lot has changed since.

When I started this work ten years ago, the role of the financial advocate in oncology did not exist at my 

cancer program. I had to both learn the role and create a program from scratch because there were no 

established guidelines, processes, or workflows. It was a reactive—not proactive—approach to cancer 

care. When patients had financial-related problems, my team and I would do our best to help, but we 

lacked a well-defined programmatic approach to addressing these patient needs.

Today, the term “financial advocate” can encompass many members of the cancer care team, such as 

financial counselors and navigators, oncology pharmacy staff, social workers, and more. Yet patients’ need 

for financial advocacy services throughout the cancer care continuum is becoming more urgent as both 

healthcare costs and coverage complexity increase. A 2019 Patient Advocate Foundation survey shows that 

63 percent of patients facing a serious illness rank financial distress as a fate worse than death.1 The financial 

cost of treatment is a top concern among patients in limited resource and underserved populations, and their 

families’ financial viability is an important goal of care.1  As cancer care teams prioritize symptom and side 

effect management to improve outcomes for their patients, including treatment effectiveness and quality of 

life, financial hardship is increasingly being considered a toxicity that must be proactively managed. 

While financial hardship disproportionately impacts people who experience existing disparities and 

negative social determinants of health,1 ACCC and others recognize the critical role financial advocacy 

plays in advancing health equity. Just a few examples include the National Patient Advocate Foundation 

Health Needs Navigation campaign,1 National Cancer Institute financial hardship supplements2 and 

workshop,3 and American Society of Clinical Oncology 2022 Quality Care Symposium abstracts4 on 

emerging financial navigation implementation science research.

Research shows, as financial advocates see firsthand, how incredibly impactful—and effective—financial 

advocacy services are for patients. All patients deserve the right to access these services. How do we get 

there? Many of us have built financial advocacy programs in our cancer program or practice without the 

benefit of formal training, established standards, or documented processes, but the ACCC Guidelines are 

an important step toward changing that. While we know there’s much work ahead of us, ACCC and its 

partners see the Financial Advocacy Services Guidelines as a foundational step to improving our patients’ 

ability to access these critical services and receive affordable, high-quality, and comprehensive cancer care.

 
Angie Santiago, CRCS 
Chair, ACCC Financial Advocacy Network

Manager, Oncology Financial Advocacy, Sidney Kimmel Cancer Center  

at the Thomas Jefferson University Health System

INTRODUCING THE ACCC FINANCIAL 
ADVOCACY SERVICES GUIDELINES.
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BACKGROUND
In 2018, the Association of Community Cancer Centers 

(ACCC) developed the Financial Advocacy Services 

Guidelines to support cancer programs and practices with 

proactively addressing patients’ financial concerns along 

the cancer care continuum, so patients can access high-

quality care for a better quality of life. These guidelines 

were developed with the input and guidance of the ACCC 

Financial Advocacy Network Advisory Committee and 

financial advocates working on the frontlines. 

Over the last four years, the healthcare landscape has 

continued to change, and the role of oncology financial 

advocates has grown and evolved. Thus, the network sought 

to create new Financial Advocacy Services Guidelines using 

a collaborative, consensus-based process to promote and 

guide the implementation of these critical services in cancer 

programs and practices across the nation.

Developing the Guidelines
See Appendix B (page 34) for additional details 

about ACCC’s methodology.

ACCC convened an expert task force to guide the 

development of the Financial Advocacy Services 

Guidelines. Demonstrating a commitment to an 

inclusive process, the task force used the following 

guiding principles to serve as a North Star in 

decision making:

•	 Patient-centeredness

•	 Equity

•	 Engagement

•	 Value

•	 Feasibility

•	 Rigor.

ACCC and the task force also used a consensus-

driven, evidence-based methodology to develop 

the Guidelines. Informed by a literature scan of 

financial advocacy-related research articles5-59, 

ACCC developed a list of 44 potential guidelines. 

It then recruited a diverse panel of 49 experts (e.g., 

financial advocates, oncology providers, subject 

matter experts, patients, and patient advocates) 

to review the proposed guidelines and vote on a 

final list. When voting, panelists selected one of the 

following statements for each potential guideline:

•	 Should not be a guideline

•	 Should be a minimum guideline

•	 Should be an enhanced guideline

•	 �Not sure/I do not have enough information to 

choose.
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KEY TERMS
ACCC recognizes that the field of financial advocacy is an 

area of continuing research and discussions to define clearer 

terms and establish agreement. For the purposes of this 

document and the Guidelines’ development process, the 

following terms were used: 

•	 �Financial distress 

Used to encompass financial hardship and financial 

toxicity. Financial distress is a term used in medicine 

to characterize the issues patients may experience 

relating to the costs of their care: “not having health 

insurance or having a lot of costs for medical care [that 

are] not covered by health insurance can cause financial 

problems and may lead to debt and bankruptcy.”60 

Financial distress can also impact individuals’ access to 

care and quality of life. For example, they may skip their 

medical appointments or not adhere to their prescription 

treatment schedule to save money. Patients with cancer 

“are more likely to have financial distress than people 

without cancer. [Financial distress is] also called economic 

burden, economic hardship, financial burden, financial 

hardship, financial stress, and financial toxicity.”60 

•	 �Financial advocacy 

Used to comprise financial navigation and financial 

counseling. Financial advocacy is dedicated to proactively 

integrating financial health into the cancer care continuum, 

while helping patients gain access to affordable, high-

quality care for improved quality of life. Financial advocacy 

ensures the identification and mitigation of financial 

distress for patients with cancer, their caregivers, and their 

families. A cancer program or practice may have one or 

more associates on staff who focus on varying aspects 

of financial advocacy for their patients. At this time, no 

single job title is associated with these roles. Members of a 

financial advocacy team often have diverse education and 

knowledge levels, as well as other responsibilities within 

their cancer program or practice.

•	 �Guidelines 

Statements that include recommendations for all cancer 

programs and practices (no matter their geographic 

location or size) to optimize patient care by addressing 

financial distress through financial advocacy services. These 

guidelines are informed by an evidence-based process 

and offer the opportunity for programs and practices to 

review their current services and identify best practices 

for implementation to meet the needs of their patient 

population.61 The Financial Advocacy Services Guidelines 

reflect the suite of services that should be delivered to 

patients with cancer to reduce financial distress, regardless 

of who is delivering the service or medical care. ACCC 

understands that cancer programs and practices, clinics, 

hospitals, and health systems vary greatly in their structures 

and resources for delivering financial advocacy services. 

•	 �Minimum guideline 

A fundamental service that is necessary to provide to 

patients with cancer to help reduce risk of financial 

distress. Minimum guidelines should be feasible for most 

cancer programs and practices, clinics, hospitals, or health 

systems of any size or resource level to implement.

•	 �Enhanced guideline 

Financial advocacy services that go beyond the agreed 

upon basic services to proactively prevent financial distress 

among patients with cancer and improve their decision 

making and quality of life. Enhanced guidelines may 

only be feasible for well-resourced cancer programs and 

practices, clinics, hospitals, and health systems or more 

established financial advocacy programs to implement.

•	 �Established practice 

Activities, services, or functions that are routinely 

performed and understood to be part of a team or 

department’s scope of work. 

•	 �Process 

A guideline-concordant service or function is being 

delivered, but the guideline does not dictate how it needs 

to be delivered. This does not mean that there must be a 

detailed procedural manual to get the identified service 

or function done, but processes should be documented in 

some way to facilitate knowledge transfer and continuity 

in the cancer program or practice, clinic, hospital, or 

health system (e.g., staffing changes). A standardized 

process means that multiple staff know how to complete 

the service or function in the same way.
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GUIDELINES 
Below are the resulting ACCC Financial Advocacy Services 

Guidelines that reached consensus through the Delphi 

process. These guidelines are organized into three domains: 

•	 Domain 1. Financial Advocacy Services & Functions*

•	 Domain 2. Program Management Functions*

•	 Domain 3. Partner Management Functions

*Domains 1 and 2 include subdomains with multiple 

guidelines. A summary table with all the guidelines can be 

found in Appendix A (page 28).

Guideline Indicators

Providing all of the services and functions listed in these 

guidelines is the ideal future state of oncology financial 

advocacy. ACCC recognizes that this may not be immediately 

feasible for all healthcare organizations. Additionally, the 

association aims to identify the minimum baseline services 

needed, so healthcare organizations can focus on building 

these first, as well as services that will enhance their ability to 

maximize impact for patients and the organization overall.

The following indicators are used to show the expert-

driven Delphi panel’s level of agreement to whether each 

guideline should be—at the least—a minimum guideline or 

an enhanced guideline. To meet the minimum or enhanced 

guideline threshold, panel agreement must have reached a 

75 percent or higher consensus. 

	 Trending toward a minimum guideline  
	� A majority of the expert panel (60 percent to 74 

percent) agreed that the guideline is a minimum 

service, but the consensus threshold was not met.

	 Minimum guideline  
	� The expert panel reached consensus (75 percent 

agreement) that the guideline is a minimum service, 

meaning it is fundamental to reduce the risk of 

financial distress for people with cancer. Minimum 

guidelines should be feasible for most cancer 

programs or practices, clinics, hospitals, or health 

systems of any size or resource level to implement.

	� Split between a minimum and enhanced guideline 
The expert panel reached consensus that the service 

is a guideline but were split between rating it as 

minimum or enhanced. 

	 Trending toward an enhanced guideline  
	� A majority of the expert panel (60 percent to 74 

precent) agreed that the guideline is an enhanced 

service, but the consensus threshold was not met.

	 Enhanced guideline  
	� The expert panel reached consensus (75 percent 

agreement) that the guideline is an enhanced service, 

meaning it goes a step beyond the identified basic 

services that are necessary to reduce the risk of 

financial distress. Enhanced guidelines may only 

be feasible for larger and/or well-resourced cancer 

programs or practices, clinics, hospitals, or health 

systems and/or more established financial advocacy 

programs to implement.

Implementation Considerations

In addition to the Financial Advocacy Services 

Guidelines, ACCC extracted implementation 

considerations from Delphi panelists’ as well as 

input from the task force, which are included 

throughout this manuscript. 

The Delphi panelists and task force agreed that 

successful implementation of the Guidelines 

require a supportive environment, including 

recognition from leadership, decision-makers, 

and provider champions that financial advocacy 

services are a key component of comprehensive, 

high-quality cancer care. Institutional-based 

financial resources, including budget for staffing, 

physical office/desk space, training, technology 

(hardware and software), and other resources, 

are another ubiquitous factor to enable effective 

implementation of the Guidelines.
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  �Trending toward minimum   Split   Enhanced  �Trending toward enhanced  Minimum

Implementation Considerations

Guideline 1.1.1 is the only guideline that reached 

consensus as a minimal guideline, meaning it is 

fundamental to reducing the risk of financial distress. This 

guideline should be feasible for most cancer programs 

and practices, clinics, hospitals, and health systems of any 

size or resource level to implement. Guideline 1.1.2 can 

be seen as taking guideline 1.1.1 further, where each new 

patient meets with a member of the financial advocacy 

team to discuss any available services. 

A cross-cutting recommendation from the panel for 

the implementation of any patient education and 

communicating these guidelines is to apply health literacy 

best practices (e.g., use of plain language, elementary 

reading level, breaking down complex numbers, etc.) in 

print, online, and verbal communications for patients and 

their families/caregivers. Healthcare organizations should, 

whenever possible, provide information that is shared 

verbally with patients and their families/caregivers in 

writing as well. Further, organizations should ensure that all 

information and tools are available in various languages to 

meet the needs of their communities. 

DOMAIN 1. FINANCIAL ADVOCACY SERVICES & FUNCTIONS

1.1 Patient Education & Communication 

  1.1.1 Established practice of meeting with 

patients upon request to answer questions about 

financing the costs of their cancer care. 

  1.1.2 Established practice of meeting with all 

patients and their families/caregivers during an initial 

consult or prior to the start of treatment to discuss the 

financial advocacy services that are available to them 

and who to contact to receive these services. 

  1.1.3 A process of maintaining contact with 

patients regarding the available financial advocacy 

services along the continuum of care and, as part of 

patients’ plan of care, scheduling regular meetings or 

touchpoints with them and their families/caregivers to 

discuss at minimum: 

•	 �Does their current insurance coverage meet their 

immediate and future needs?  

•	 �Are there continued or new financial (or 

other) barriers to getting treatment?   

•	 �Is the patient adhering to treatment or avoiding care 

due to financial concerns and mounting payments?  

  1.1.4 Established practice of working with 

patients and their families/caregivers upon referral or 

request to identify anticipated “other” costs, such as 

expenses related to transportation, childcare, partner 

care, eldercare, and/or lodging. 

  1.1.5 Established practice of working with 

patients and their families/caregivers to establish a 

flexible payment plan for the costs of treatment if 

viable for the healthcare organization and agreeable to 

the patient. 
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Suggested areas to cover in financial-related patient education include the following:

•	 �Patients’ health insurance benefits 

•	 �Estimated out-of-pocket costs for the prescribed 

treatment regimen 

•	 �Common insurance-related terms and their definitions 

•	 �Patients’ out-of-pocket costs (coinsurance, deductible, 

and co-pay) 

•	 �How billing for their treatment and medical 

appointments works (e.g., timing of bills, who to 

expect bills from, understanding bills and explanation 

of benefits, who to contact with questions) 

•	 �Patients or families/caregivers’ ability to access 

financial education tools and materials (e.g., digital 

literacy, internet access, need for no-cost consultation 

on practical or legal issues, etc.)

•	 �Patients use of tools, such as cost calculators and 

other websites, to compare their prescription costs 

across pharmacies and manufacturers

•	 �Patients’ employment situation, preferences and 

goals, and risk of losing their commercial/employer-

sponsored insurance 

•	 �Common financial concerns patients may face 

•	 �Common ways patients may attempt to cope with 

financial hardship (e.g., skipping treatment appointments 

or not taking their prescriptions), the importance of 

treatment adherence for positive health outcomes, and 

resources to support adherence to their treatment plan

•	 �Financial assistance—why apply for funding, how 

funding will be allocated, what is not covered by 

the fund, details on what to expect when applying 

for funding (e.g., determination timeframe, which 

documents are needed and why, etc.) 

•	 �Patient expectations regarding their involvement 

and responsibilities in partnership with the financial 

advocacy team. 
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Implementation Considerations

Benefits verification and prior authorization are important 

financial advocacy services that should be completed 

in a timely manner after a treatment plan is established 

to enable informed decision-making for patients and 

their families/caregivers. Ideally, patients’ insurance 

verification should be performed at least 24 hours before 

any appointment to ensure no unnecessary out-of-

pocket costs are taken and reduce loss of revenue for 

the healthcare organization. Prior authorization(s) should 

also be completed prior to treatment initiation, and care 

must be taken to ensure the prior authorization aligns 

with the treatment plan, especially for costly radiation 

treatments, to avoid delay. Note: any clinical changes (i.e., 

port/angles, boost, total dose, fractions, therapy type, 

etc.) to a radiation treatment plan can negatively impact 

authorization reimbursement by the payer. Delphi panelists’ 

responses identify guideline 1.2.8 as trending toward an 

enhanced service, with the rest (1.2.1 to 1.2.7) trending 

toward minimum services.

Benefits verification and insurance education go hand-

in-hand, as many patients are not fully aware of their 

insurance benefits, may not understand common 

insurance-related terms, or how insurance and medical 

Benefits Verification, Prior Authorization, & Insurance Optimization

 
  1.2.1 A process for ensuring patients’ insurance 

and pharmacy benefits information is obtained at 

first encounter and that they are asked at each visit if 

changes have occurred. 

  1.2.2 A process for ensuring structured 

documentation of comprehensive demographic, 

insurance, and pharmacy benefits information in the 

electronic health record (EHR). 

  1.2.3 A process for performing insurance 

benefits verification with third-party payers, including 

network status, referral requirements, patients’ out-of-

pocket responsibilities, deductible, and accumulations 

to date. 

  1.2.4 A process for re-verifying insurance 

benefits at least every three to six months during active 

treatment, depending on patients’ insurance type. 

  1.2.5 A process for obtaining and documenting 

medical necessity and prior authorization (also known 

as precertification or prior approval) for required 

therapies to ensure all treatments have approved 

authorization that is accurate, within the date range, 

and of the appropriate quantity for the therapy to be 

received before treatment initiation; otherwise, patients 

are rescheduled in a timely manner. 

  1.2.6 Established practice of completing all prior 

authorizations as quickly as possible (less than 72 hours 

in advance for urgent and less than 14 days in advance 

for non-urgent outpatient care) to avoid treatment- or 

medication-related delays. 

  1.2.7 Established practice of providing patient 

referrals to reputable resources for insurance navigation 

and assistance. 

  1.2.8 Established practice of performing a 

comprehensive health insurance assessment to identify 

patients’ coverage eligibility for, but not limited to, 

Medicare (A, B, C, D, and Medigap supplements), 

Medicaid, Marketplace, commercial/employer-

sponsored plans, Tricare/Veterans Administration, and 

COBRA (Consolidated Omnibus Budget Reconciliation 

Act) plans and providing insurance navigation and 

enrollment support. 
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billing work. Providing a transparent and written summary 

of patients’ responsibilities for any planned care and 

services after completing a benefits review—and discussing 

it with them—supports informed decision-making. Further, 

benefits verification and prior authorization proactively 

identify gaps in patients’ insurance coverage prior to their 

starting treatment and can lead to enhanced identification 

of resources for assistance that can lessen the financial 

burden of their care. 

Delphi panelists provided input on how often re-verification 

of insurance benefits should occur, with responses ranging 

from every encounter to on an annual basis. Ultimately, 

benefits re-verification should occur as often as feasible for 

the healthcare organization to ensure patients’ continuous 

coverage of services and avoid disruptions in their care. 

It is also important to re-verify patients’ benefits any time 

there is a change in their treatment plan. Delphi panelists 

noted that benefits re-verification should occur when 

a patient reports a change in insurance, for example, if 

they had a change in employment or disability status. 

Further, benefits re-verification may need to happen more 

regularly for patients with Medicaid (e.g., every two to four 

weeks) and Medicare (e.g., monthly) than for those with 

commercial/employer-sponsored insurance (e.g., every 

90 days). The months of January and July may be ideal 

timepoints to re-verify patients’ benefits, as some plans 

change mid-year and keeping in mind that re-enrollment 

for Marketplace plans occurs annually in the fall. 

Insurance optimization helps patients maximize their 

insurance benefits and assists in identifying resources 

to address coverage inadequacy. For example, during a 

benefits verification or re-verification, asking if the patient 

is on Social Security can help a financial advocate identify 

the patient’s unique eligibility timelines for Medicare, 

Supplemental Security Income (SSI), and Medicaid. Further, 

during an individual’s initial Medicare enrollment period 

(not the annual Open Enrollment period), patients can 

sign up for a Medigap plan without underwriting, which 

can help with accessing coverage for their 20 percent co-

insurance responsibility.

Panelist Insight

“�Financial advocacy is a compliment to the care 

patients are getting. It is getting to the root 

cause(s) and leading people to vetted, direct 

financial assistance programs, uncovering 

and addressing insurance challenges, [and] 

connecting [them] to social programs/safety-

net solutions to alleviate current and future 

financial stress that present because of a cancer 

diagnosis…Taking a proactive approach to help 

patients get approved for grants and other…

[financial]assistance they may be eligible for is a 

win-win for….the patient…[and the healthcare 

organization’s] revenue integrity.”  

Panelist Insight

“�Financial advocacy should feel personalized to 

the patient [and] consistently deliver guidance on 

available resources that help minimize the harms 

[of financial toxicity]. Who provides counseling 

[or navigation] may not be the same for every 

patient, but the screening can be a check list to 

get to the best solution for the patient. Services 

should not just be educational but intervening on 

the patient’s behalf. Listening [to a patient’s needs 

after]…screening is critical; people do not always 

see or express what is happening, or [they] avoid 

sharing in fear of not getting treated.” 
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1.3 Financial Distress Screening

  1.3.1 A process for screening patients upon 

referral for potential financial distress using a standard 

set of questions. 

  1.3.2 An electronic process for screening all 

patients for current and potential financial distress 

prior to beginning treatment, using a comprehensive 

and validated questionnaire that covers the three 

domains of financial hardship (material, psychological, 

behavioral),63,23 as well as key social needs or social 

determinants of health. Examples of commonly used 

questionnaires include the: 

•	 �Comprehensive Score for Financial Toxicity (FACIT-

COST)64   

•	 �National Comprehensive Cancer Network (NCCN) 

Distress Thermometer65 

•	 �Social determinants of health questionnaire that may 

be available in an EHR. 

  1.3.3 A process for re-screening patients who 

are found to be at risk of financial distress, at key 

milestones during their treatment (e.g., when treatment 

regimen changes) and at least every six to 12 months. 

  1.3.4 An electronic process for re-screening all 

patients for financial distress at key milestones during 

treatment (e.g., when treatment regimen changes) and 

at least every three to six months. 

  1.3.5 Processes for further assessing patients’ 

needs, identifying resources and interventions, and 

making proper referrals and follow-up to minimize the 

harms identified through financial distress screening. 

Implementation Considerations

While there is presently no agreement in the field of 

financial advocacy on clear distinctions between financial 

distress screening and assessment, screening in this sub-

domain refers to a relatively brief check for red flags that 

indicate more extensive assessment may be warranted. 

Methods for screening are not yet standardized in the 

field either. Feasibility and workflow for financial distress 

screening will vary by healthcare organization and financial 

advocacy team. Delphi panel responses identify guidelines 

1.3.1 and 1.3.5 as trending toward minimum services and 

1.3.4 as trending toward an enhanced service. Critically, 

guideline 1.3.5 illustrates that it is not enough to just 

screen for risk of or one’s current financial distress, rather 

processes must be in place to act on the information that is 

collected via screening to best address patients’ needs.

Delphi panelists provided input on which patients should 

be screened for financial distress and the frequency of this 

screening. The consensus is that even in cancer programs 

and practices, clinics, hospitals, and health systems with 

limited resources, all patients should be screened for 

financial distress at least once. Universally screening 

patients, ideally built into paper or electronic intake forms, 

would help reduce the bias on the healthcare organization 

in deciding who to screen and any stigma on the patient 

side that is associated with reporting financial concerns and 

discussing finances with financial advocacy team members. 

Patients must be assured that the quality of their care will 

not depend on their financial distress screening responses. 

Additionally, those with identified risks in an initial brief 

screening should be referred to an in-depth assessment of 

needs and referrals for support.

Like the re-verification of insurance benefits, the 

recommended interval for re-screening for financial distress 

varies, with some completing it at every encounter and 
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others doing it annually. If healthcare organizations do 

not implement universal screening for financial distress, 

re-screening might depend on patients’ initial screening 

results, insurance type, and/or financial stability. The 

patients that should be prioritized for more frequent 

screening include those with anticipated higher out-

of-pocket costs, such as those who are uninsured, 

underinsured, with public benefits or government-funded 

insurance plans, unhoused, or who have undocumented 

immigration status.

Delphi panelists were also asked which screening tool(s) 

they recommend as patient-friendly, easy to use in practice, 

and most effective at screening for risk of financial distress. 

They commented on the complexity of financial distress 

screening. The top four most used resources include the 

Comprehensive Score for Financial Toxicity (FACIT-COST),65 

NCCN Distress Thermometer,66 social determinants of 

health questionnaires (which may be pre-built in the EHR), 

or a financial distress questionnaire that is developed in-

house. Panelists emphasize that financial distress screening 

needs to be actionable and feasible to administer. Some 

screening tools that are validated in research studies were 

felt to be too long for regular in-person screening and lack 

guidance on actions to take based on patients’ scores. 

Expert-driven consensus determined that it matters less 

which screening tool is used, but rather that some form of 

screening is occurring. More critically, patients’ needs must 

be met through any in-house developed resources or via 

referrals to external resources. 

Patient education and communication also goes hand-in-

hand with screening. Patients should understand: 

•	 �Why the financial advocate is reaching out to them and 

how they can help

•	 Why the specific questions are being asked 

•	 What follow-up will look like

•	 �How to reach out to the financial advocacy team if there 

is a change in their situation, they have questions, or 

they need support (instead of waiting for the healthcare 

organization’s next financial distress screening cycle).

Panelist Insight

“�Ideally, you [should] build a trusted team specific 

to the cancer program (not outsourced to a 

central billing department) to answer and/or 

help facilitate all billing/financial questions that a 

patient may have. Key components are:

1.	 Financial advocate(s) to address insurance 

coverage issues and questions

2.	 Oncology social worker(s) to assess 

psychosocial needs and connect patients with 

community resources

3.	 Financial and co-pay assistance with 

dedicated staff to help patients apply for [this] 

assistance

4.	 Nurse navigator(s) to assess for barriers 

to care and refer patients to [a] financial 

advocate, social worker, [or] psychologist as 

needed 

5.	 Educational resources for patients/caregivers 

to better understand the financial aspects of 

receiving oncology care.”     
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1.4 Financial Assistance

  1.4.1 Established practice of evaluating patients’ 

eligibility for and enrolling them into assistance or 

submitting claims that can help with direct treatment-

related costs, for example, through: 

•	 �Federal- and state-funded benefits programs or 

subsidies 

•	 �Manufacturer-based (i.e., pharmaceutical company) 

financial assistance programs, such as co-pay cards 

or programs, patient assistance programs, or drug 

reimbursement programs 

•	 �National, independent foundation-funded and 

disease-specific assistance programs 

•	 �Hospital-based charity programs, scholarships, or 

grant funds 

•	 Reduced or no-interest loan or financing options 

•	 �Local community resources (e.g., local foundation 

assistance). 

  1.4.2 Established practice of working with 

patients and their families/caregivers to identify and 

provide enrollment assistance or refer them to national 

and local community-based assistance programs that 

can help with: 

•	 �Supportive care and non-treatment-related costs 

(e.g., transportation, lodging, childcare, fertility 

preservation, scalp cooling, in-home care, hospice/

end-of-life care) 

•	 �Workplace accommodations (e.g., Americans with 

Disabilities Act [ADA], Family and Medical Leave Act 

[FMLA]) 

•	 �Income replacement (e.g., short-term or long-

term disability, Supplemental Security Income [SSI] 

and Social Security Disability Insurance [SSDI], 

unemployment) 

•	 �Essential needs (e.g., housing, food, personal 

hygiene, utilities, etc.). 

  1.4.3 An established cancer program or practice, 

clinic, hospital, or health system assistance fund with 

clear, transparent, and publicly available eligibility and 

enrollment criteria to assist those who may otherwise 

be unable to receive support through other financial 

assistance programs. 

  1.4.4 Established practice of tracking patients’ 

financial assistance application(s) status; liaising 

between the patient, cancer care team, and assistance 

program; and following up until a determination is 

made by the program. 

  1.4.5 Established practice of processing 

approved assistance program applications for 

medication(s) and other costs, ensuring the removal of 

patients’ billing charges for approved medication(s) or 

other costs, and fund collecting for co-pay assistance.

  1.4.6 Established practice of re-enrolling patients 

in qualifying financial assistance programs on time to 

avoid a lapse in assistance, as required.

Implementation Considerations

Helping patients access financial assistance is a core 

service of financial advocacy programs. This ensures 

financial advocacy teams are meeting patients’ needs and 

capturing the maximum reimbursement amount for their 

healthcare organization. For guidelines 1.4.1 through 1.4.5, 

Delphi panelists are split on identifying these as minimum 

or enhanced services, whereas panelists agree that 

guideline 1.4.6 is trending toward a minimum service. 

While many understand that cancer care is complex and 

expensive, panelists emphasize the importance of securing 

financial assistance for patients, especially for treatments 

and supportive care medications with higher out-of-pocket 

costs like some oral chemotherapies, immunotherapies, 

and other medications.
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DOMAIN 2. PROGRAM MANAGEMENT FUNCTIONS

2.1 Staffing Roles & Responsibilities

  2.1.1 Established practice of setting clear 

expectations that clinical, non-clinical, and 

administrative (e.g., front desk, health information 

management, etc.) multidisciplinary cancer care team 

members, who interact with patients and their families/

caregivers, refer patients for financial advocacy services 

when signs of financial distress are evident. 

  2.1.2 Dedicated financial advocacy position(s) 

specific to serving patients and their families/caregivers. 

(Position titles vary and might include financial 

counselor, financial navigator, or financial advocate.) 

Implementation Considerations

ACCC understands that cancer programs and practices, 

clinics, hospitals, and health systems vary greatly in their 

structure and available resources for delivering financial 

advocacy services, therefore, it is not appropriate for it 

to prescribe a specific staffing guideline. The guidelines 

in this section reflect the suite of services that should 

be delivered to patients with cancer to reduce financial 

distress, regardless of who is delivering the service. 

Delphi panelists submitted comments indicating that 

awareness and concern for financial distress is the responsibility 

of the entire multidisciplinary cancer care team. Guidelines 

2.1.1 and 2.1.2 trend among panelists as being minimum 

required services of financial advocacy programs. The panel 

recommends that cancer programs and practices, clinics, 

hospitals, and health systems staff a dedicated position 

focused on serving patients with cancer and their families/

caregivers and not solely rely on services that may be available 

centrally, such as through a billing department. The panel 

also recognizes that other staff, who are not in dedicated 

financial advocacy roles, will play an important part in the 

delivery of these services. The expert panel suggests that 

financial advocacy teams include various roles to provide the 

complementary services reflected in these guidelines, such as 

financial counselors, financial navigators, or financial advocates; 

social workers; nurse navigators; and case managers. 

Panelists indicate that, as is the case for the healthcare 

organization as a whole, financial advocacy team members 

should reflect the communities they serve, including 

representing diversity in race, ethnicity, language, culture, 

and educational background. .2 Benefits Verification, Prior 

Authorization, & Insurance Optimization and building 

relationships with local interpretation services or community 

organizations that can further help patients of diverse 

backgrounds in their language(s). In addition, all team 

managers should ensure thorough assessment of a candidate 

pool to provide a selection of potential interviewees that 

represent the communities being served, and, if necessary, 

hold job fairs that promote a diverse workforce.

Additionally, Delphi panelists commented on the appropriate 

caseload each financial advocacy team member should have, 

noting that caseloads may depend on the complexity of 

patients’ needs and treatment plans, available technology to 

help manage caseloads, format for service delivery (e.g., in 

person or virtual), and individuals’ skills and level of training. 

Caseloads may also vary by financial advocate, based on how 

much one can handle. When one’s caseload is too much, they 

cannot effectively advocate for their patients and program 

metrics, such as time to resolution, will suffer. While consensus 

on caseload was not reached, some panelists provided 

estimates based on their own experiences. They suggest 

defining caseloads based on the number of providers on staff, 

by the cancer program or practice’s total patient volume, or 

by service line (e.g., radiation, medical, or surgical oncology), 

whereas others offer measuring caseload in terms of number of 

patients per financial advocate per day, week, month, or year. 
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2.2 Staff Training 

  2.2.1 A process for training all clinical, non-

clinical, and administrative staff (e.g., front desk, 

health information management, etc.), who interact 

with patients and their families/caregivers, on how to 

identify financial distress, share the available financial 

advocacy services, and refer patients for support from 

the financial advocacy team (i.e., as part of in-service 

requirements and new staff onboarding). 

  2.2.2 A process (e.g., through a hiring evaluation 

of prior experience or on-the-job training) to ensure 

financial advocacy team members can identify, are 

knowledgeable on, and skilled in:      

•	 �The basics of healthcare billing, insurance, and 

patient assistance options, especially benefits 

verification, federal- and state-based programs, 

workplace accommodations, and FMLA and 

ADA regulations   

•	 �The basic clinical knowledge of the most common 

cancer diagnoses they will be working with   

•	 �Understanding sources of evidence-based practice 

(e.g., U.S. Food and Drug Administration [FDA], 

NCCN) and justifying medical necessity (i.e., on-label 

treatment)    

•	 �How cancer impacts patients, as well as their 

families/caregivers, especially when considering 

potential financial toxicity  

•	 �Health literacy and numeracy best practices (general 

health literacy and financial literacy)    

•	 Implicit bias and cultural humility    

•	 �Empathy, compassion, and how to have difficult 

conversations within the scope of practice   

•	 �How to help build patients’ skills to empower them 

in managing their finances and navigating insurance-

related issues    

•	 �How to work effectively as a member of the cancer 

care team    

•	 �Scope of practice and who/where to refer 

patients for additional services or resources (e.g., 

psychosocial support, social needs navigation, legal 

and financial navigation, occupational medicine).  

  2.2.3 The requirement and mechanism(s) to 

provide ongoing/continuing training and professional 

development for every member of the financial 

advocacy team to support their career growth.  

  2.2.4 The requirement and processes for 

financial advocacy team leadership or management to 

stay abreast of any national, local, and/or institutional 

policy issues that directly impact their organization’s 

financial advocacy services or likelihood of financial 

distress among patients and to communicate any 

relevant information or required actions to the team. 

Implementation Considerations

Delphi panelists recognize that training resources and the 

ability to recruit staff with existing expertise in financial 

advocacy will vary by cancer program or practice, clinic, 

hospital, or health system. They also highly recommended 

building general awareness among all oncology staff about 

financial distress risks, its warning signs, and how to refer 

patients for support. Panelists identify guideline 2.2.1 as 

trending toward a minimum service. Empathy, humility, and 

good communication skills are considered foundational 

to the success of financial advocacy team members, while 

much of the technical content and skills can be taught 

through training or mentoring if necessary. 
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2.3 Infrastructure & Information Exchange

  2.3.1 A process for documenting and 

communicating concerns about financial distress and 

steps to resolve in the health record. 

  2.3.2 A HIPAA-compliant database or tool, 

integrated in the EHR, to enable financial advocacy 

service delivery, including:     

•	 Standardized screening and referrals  

•	 �Inventory or database of available financial 

assistance programs    

•	 �Documenting and tracking all communication with 

patients, payer(s), and assistance programs to ensure 

patients have their needs met and do not fall through 

cracks 

•	 �Bi-directional communication between cancer care 

team members. 

  2.3.3 Dedicated on-site space for financial 

advocacy team members to hold private conversations 

with patients and their families/caregivers via 

telephone or in person. 

  2.3.4 Processes for integrating financial advocacy 

into existing cancer care planning and services (i.e., 

comprehensive care planning, survivorship care 

planning) and facilitating regular multidisciplinary 

cancer care team communication regarding patients’ 

financial concerns and resulting psychosocial/emotional 

or medical impacts (e.g., tumor boards). 

Implementation Considerations

Expert panelists identify guideline 2.3.1 as trending toward 

a minimum service. While panelists agree that electronic 

solutions greatly support financial advocacy service 

delivery, it is recognized that not all cancer programs and 

practices, clinics, hospitals, or health systems can feasibly 

afford or implement these technology solutions at present. 

Guideline 2.3.4 is the only guideline to reach consensus 

among panelists as being an enhanced service.  

A key consideration in this sub-domain is patient 

confidentiality—patients may vary in their willingness to 

have a financial advocacy team member share details 

about their financial situation with the rest of the cancer 

care team. As in any sensitive clinical situation, seek the 

patient’s consent and only disclose what is necessary for 

supporting clinical decision-making and through private or 

secure communication channels. 
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Implementation Considerations

Monitoring and evaluating financial advocacy services and 

programs within a cancer program or practice, clinic, hospital, 

and health system is important to determine if patients’ needs 

are being met and document the value of these services to 

the organization. As written, guideline 2.4.2 is in addition to 

guideline 2.4.1, and guideline 2.4.4 is in addition to guideline 

2.4.3. Additionally, Delphi panelists identify guideline 2.4.1 as 

trending toward a minimum required service. 

Program evaluation can illuminate service gaps and 

offer opportunities for quality improvement, as well as 

to seek external funding to meet outstanding needs. 

Program monitoring against accountability standards can 

support individual-level staff performance management 

and program-level quality metrics, ensuring all patients 

benefit equitably from available services. Additional 

ideas for evaluation metrics include assessing for reduced 

missed appointment rates due to the provision of financial 

advocacy services (e.g., transportation support) or reduced 

use of internal charity funds because of increased secured 

funding or enrollment of patients in eligible, external 

sources of financial assistance. 

Evaluation activities do not need to be the sole responsibility 

of the financial advocacy program, as cancer program or 

practice management or administrative leadership can 

provide support as well. A manager or leader overseeing the 

financial advocacy team should be given regular opportunities 

to translate outcome metrics and communicate the value of 

financial advocacy services to internal and external partners 

(e.g., donors, board members) to justify continued or 

expanded support and investment for the program. 

2.4 Monitoring & Evaluation

  2.4.1 A process, with clear metrics, to track and 

evaluate the impact of the financial advocacy program 

on an annual basis at least, including, but not limited to:    

•	 Number of patients served    

•	 Number of insurance denials mitigated.

  2.4.2 A process, with metrics in addition to those 

identified in guideline 2.4.1, to track and evaluate the 

impact of the financial advocacy program on an annual 

basis at least, including, but not limited to:     

•	 Total funding secured for patients   

•	 �Total funding secured for the cancer program or 

practice, clinic, hospital, or health system    

•	 Financial return on staff investment    

•	 �Improvements in patient-reported outcomes or care 

quality metrics, including patient satisfaction.    

  2.4.3 Established practice of conducting quality 

improvement activities to enhance efficiency, effectiveness, 

and equity of financial advocacy service delivery.  

  2.4.4 Established accountability or quality 

standards for equitable financial advocacy service 

delivery, monitored at least quarterly, for continuous 

improvement, including, but not limited to:     

•	 �A process for identifying inequities in the provision 

of financial advocacy programs and services (e.g., 

comparing financial distress indicators by race and/

or ethnicity or other patient demographic data)    

•	 �A process for monitoring the effectiveness of the 

proactive strategies used to address the unique needs 

of the patient populations that are at increased risk of 

financial distress   

•	 �Assessment of non-solvables to monitor if a barrier 

absorbs time but has no resolution   

•	 �Review of partner referral organizations to assess 

their ongoing resources, capacity, and how well 

patients’ needs are met. 

  2.4.5 Established practice of financial advocacy 

team members engaging in professional development 

activities to advance the field of financial advocacy 

(e.g., research, participation in external working groups, 

conferences, etc.).   
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DOMAIN 3. PARTNER ENGAGEMENT FUNCTIONS

Implementation Considerations

This domain addresses how financial advocacy team 

members can become aware of available resources and 

build relationships with external organizations and key 

contacts to ensure the smooth delivery of financial advocacy 

services. Some commercial databases of national and local 

resources exist, but many financial advocacy teams build 

their own internal databases organically over time, sharing 

resource leads and contacts within their local networks. 

Delphi panelists identify guideline 3.1 as trending toward a 

minimum service. Guidelines 3.2 through 3.4 reached split 

consensus among panelists, with guideline 3.2’s split likely 

indicating the capacity for and priority of offering these 

processes varying by a healthcare organization’s resources 

and patient population’s needs.

At the healthcare organization level, a representative from 

the financial advocacy team should be routinely included 

in its community needs assessment processes to assist in 

identifying specific assets and vulnerabilities in the catchment 

area. There should also be processes or structures in place 

to enable authentic, diverse, and inclusive patient and 

community engagement that can inform financial advocacy 

and clinical service delivery (e.g., patient and family advisory 

council or community advisory board).

  3.1 Processes for obtaining up-to-date knowledge 

of requirements for enrolling patients in:    

•	 Health insurance (e.g., Medicaid, Marketplace, etc.)    

•	 �Manufacturer, state, and local medication assistance 

programs    

•	 �Disease-specific assistance programs from non-profit, 

independent foundations  

•	 Medicare prescription benefits    

•	 �Medicare Low-Income Subsidy and any federal, state, 

and local benefits (e.g., unemployment benefits, 

disability benefits, etc.).  

  3.2 Processes for identifying and developing 

relationships with contacts at important organizations to 

become familiar with available resources, policies, and 

procedures for working with them, including, but not 

limited to:   

•	 In-network insurance plans  

•	 Local pharmacies, including specialty pharmacies  

•	 Local diagnostic service companies  

•	 Local non-profits and independent foundations  

•	 �External patient advocacy groups and community-

based organizations that offer education, direct 

assistance, navigation, and/or other services.  

  3.3 A process for making referrals to legal service 

organizations to assist patients with legal issues that 

arise after a cancer diagnosis (e.g., employment, 

disability benefits, housing, consumer rights, estate 

planning, medical decision-making, etc.).     

  3.4 Processes for working with patients and their 

families/caregivers’ employers to advocate for issues 

related to insurance benefits, accommodations, and 

protections.  
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CALL TO ACTION 
The ACCC Financial Advocacy Network’s Delphi process resulted in 43 guidelines across three domains to ensure the 

identification and mitigation of financial distress for patients with cancer, their caregivers, and their families, while helping 

patients gain access to affordable, high-quality cancer care for improved quality of life. Several clear next steps emerged 

through this initiative, and ACCC encourages all to join in carrying this important work forward. 

1.    �Healthcare organizations should assess their current oncology financial advocacy services based 

on these guidelines and develop plans to expand and improve where needed. ACCC and its partners 

will develop a site assessment tool that cancer programs and practices, clinics, hospitals, and health 

systems can use to identify gaps and opportunities for improvement, and the association will share 

existing as well as develop new resources and tools to support this work. 

2.    �More research is needed to build agreement and consistency in the field on financial distress 

screening (tools, integration into workflows and EHRs, periodicity); financial advocacy interventions 

(core services, measurable outcomes); and the role of financial advocates (competencies, job title, 

description, designation, certification). Only two guidelines reached consensus on whether they were 

a minimum or enhanced service, likely reflecting the diversity of practice settings represented on the 

expert panel and opportunity to develop greater agreement and standardization in the field.

3.    �Commit to action to expand the United States healthcare system’s overall capacity to deliver 
financial advocacy services and address systemic barriers to affordable care. Examples include:

		  a.    �Joining patient-driven community outreach campaigns and collaborative policy development 

initiatives to improve equitable access to, quality of, and sustainability for crucial financial 

advocacy services. 

		  b.    �Developing accountability measures through national bodies to promote adoption and 

implementation of these guidelines.

		  c.    �Continuing efforts to contain out-of-pocket healthcare costs and promote affordability.

4.    �Broadening financial advocacy services across the cancer care continuum. Currently, financial 

advocacy services are focused mainly on treatment, with some directed toward diagnosis and 

survivorship care. But there are great needs among patients at increased risk of cancer, such as those 

with hereditary syndromes and genetic predispositions, in which financial advocacy can have a role. For 

example, what does financial advocacy for cancer prevention and interception services look like?



Developing a  
Health Literacy  
and Clear Communications e-Course

20       FINANCIAL ADVOCACY SERVICES GUIDELINES

REFERENCES
1.	 National Patient Advocate Foundation, Patient 

Advocate Foundation. Needs navigation: a practical 

and proven solution to address patients’ unmet needs. 

Published May 2021. Accessed January 12, 2023. 

https://www.npaf.org/wp-content/uploads/2021/10/

Needs-Nav-Handout2021.pdf

2.	 National Cancer Institute Division of Cancer Control 

and Population Sciences. Financial hardship during 

cancer treatment. Updated September 29, 2022. 

Accessed December 8, 2022. https://cancercontrol.

cancer.goy Qv/research-emphasis/supplement/

financial-hardship 

3.	 National Cancer Institute. Challenges and opportunity 

for addressing financial hardship as part of cancer 

care delivery. October 6, 2022; virtual. https://events.

cancer.gov/hdrp/P30_financialhardship

4.	 American Society of Clinical Oncology. ASCO quality 

care symposium: 2022 meeting abstracts. Accessed 

December 18, 2022. https://s3.amazonaws.com/files.

oncologymeetings.org/prod/s3fs-public/2022-09/

QCS22-Proceedings.pdf

5.	 Sherman D. The importance of healthcare financial 

advocates and financial navigators. Published March 

25, 2020. Accessed January 2022. https://www.

linkedin.com/pulse/importance-healthcare-financial-

advocates-finanical-dan-sherman/

6.	 Bradley CJ, Yabroff KR, Zafar SY, et al. Time to add 

screening for financial hardship as a quality measure? 

CA: Cancer J Clin. 2020;71(2):100-106. https://doi.

org/10.3322/caac.21653

7.	 Sherman DE. Transforming practices through 

the Oncology Care Model: financial toxicity and 

counseling. J Oncol Pract. 2017;13(8):519-522. doi: 

10.1200/JOP.2017.023655

8.	 de Souza JA, Conti RM. Mitigating financial 

toxicity among US patients with cancer. JAMA 

Oncol. 2017;3(6):765-766. doi: 10.1001/

jamaoncol.2016.4850

9.	 Knight TG. Interventions for financial toxicity: more 

crucial than ever in the time of COVID-19. J Natl 

Compr Canc Netw. 2020;18(7):915-916. https://doi.

org/10.6004/jnccn.2020.7602

10.	 Zafar SY. Financial toxicity of cancer care: it’s time to 

intervene. J Natl Cancer Inst. 2015;108(5):djv370. doi: 

10.1093/jnci/djv370

11.	 Tucker-Seely RD, Yabroff KR. Minimizing the 

“financial toxiticy” associated with cancer care: 

advancing the research agenda. J Natl Cancer Inst. 

2015;108(5):djv410. doi: 10.1093/jnci/djv410

12.	 Zafar SY, Newcomer LN, McCarthy J, et al. How should 

we intervene on the financial toxicity of cancer care? 

One shot, four perspectives. Am Soc Clin Oncol Educ 

Book. 2017;37:35-39. doi: 10.1200/EDBK_174893

13.	 Khera N, Holland JC, Griffin JM. Setting the stage for 

universal financial distress screening in routine cancer 

care. Cancer. 2017;123(21):4092-4096. doi: 10.1002/

cncr.30940

14.	 Mossanen M, Smith AB. Addressing financial toxicity: 

the role of the urologist. J Urol. 2018;200(1):43-45. 

doi: 10.1016/j.juro.2017.10.039

15.	 Liang MI, Huh WK. Financial toxicity — an overlooked 

side effect. Gynecol Oncol. 2018;150(1):3-6. doi: 

10.1016/j.ygyno.2018.05.012

16.	 Coughlin SS, Dean LT. Cancer survivorship care plans, 

financial toxicity, and financial planning alleviating 

financial distress among cancer survivors. Support 

Care Cancer. 2019;27(6):1969-1971. doi: 10.1007/

s00520-019-04703-6

17.	 Gallups S, Moore B. Financial toxicity: ethical 

considerations for nurses. Nursing. 2019;49(10):18-20. 

doi: 10.1097/01.NURSE.0000577692.18934.ff

18.	 Edward J. Effective cost considerations: addressing 

financial toxicity and cost-related health literacy. Clin 

J Oncol Nurs. 2020;24(2):209-213. doi: 10.1188/20.

CJON.209-213

19.	 Yabroff KR, Bradley CJ, Shih YT. Improving the 

process of screening for medical financial hardship in 

oncology practice. Cancer Epidemiol Biomarkers Prev. 

2021;30(4):593-596. doi: 10.1158/1055-9965.EPI-21-

011

20.	 Shank BR, Nguyen PA, Pherson EC. Pharmacy team 

engagement in navigating the revenue cycle for high-

cost medications in patients with cancer. Published 

https://www.npaf.org/wp-content/uploads/2021/10/Needs-Nav-Handout2021.pdf
https://www.npaf.org/wp-content/uploads/2021/10/Needs-Nav-Handout2021.pdf
https://cancercontrol.cancer.goy Qv/research-emphasis/supplement/financial-hardship
https://cancercontrol.cancer.goy Qv/research-emphasis/supplement/financial-hardship
https://cancercontrol.cancer.goy Qv/research-emphasis/supplement/financial-hardship
https://events.cancer.gov/hdrp/P30_financialhardship
https://events.cancer.gov/hdrp/P30_financialhardship
https://s3.amazonaws.com/files.oncologymeetings.org/prod/s3fs-public/2022-09/QCS22-Proceedings.pdf
https://s3.amazonaws.com/files.oncologymeetings.org/prod/s3fs-public/2022-09/QCS22-Proceedings.pdf
https://s3.amazonaws.com/files.oncologymeetings.org/prod/s3fs-public/2022-09/QCS22-Proceedings.pdf
https://www.linkedin.com/pulse/importance-healthcare-financial-advocates-finanical-dan-sherman/
https://www.linkedin.com/pulse/importance-healthcare-financial-advocates-finanical-dan-sherman/
https://www.linkedin.com/pulse/importance-healthcare-financial-advocates-finanical-dan-sherman/
https://doi.org/10.3322/caac.21653
https://doi.org/10.3322/caac.21653
https://doi.org/10.6004/jnccn.2020.7602
https://doi.org/10.6004/jnccn.2020.7602


ASSOCIATION OF COMMUNITY CANCER CENTERS       21

October 16, 2017. Accessed January 2022. https://

www.ajmc.com/view/pharmacy-team-engagement-

in-navigating-the-revenue-cycle-for-high-cost-

medications-in-patients-with-cancer

21.	 Fessele KL. Financial toxicity: management as an 

adverse effect of cancer treatment. Clin J Oncol Nurs. 

2017;21(6):762-764. doi: 10.1188/17.CJON.762-764

22.	 Arsanjani R, Khera N. Financial toxicity in cancer 

and cardiovascular disease. JACC CardioOncol. 

2021;3(2):247-249. doi: 10.1016/j.jaccao.2021.04.002 

23.	 Zheng Z, Han X, Zhao J, et al. What can we do to help 

young cancer survivors minimize financial hardship 

in the United States? Expert Rev Anticancer Ther. 

2019;19(8):655-657. https://doi.org/10.1080/1473714

0.2019.1656398

24.	 Spencer JC, Samuel CA, Rosenstein DL, et al. 

Oncology navigators’ perceptions of cancer-related 

financial burden and financial assistance resources. 

Support Care Cancer. 2018;26(4):1315-1321. doi: 

10.1007/s00520-017-3958-3

25.	 Raghavan D, Keith NA, Warden HR, et al. Levine 

Cancer Institute financial toxicity tumor board: a 

potential solution to an emerging problem. J Oncol 

Pract. 2021;17(10):e1433-e1439. https://ascopubs.org/

doi/pdf/10.1200/OP.21.00124?role=tab

26.	 Shankaran V, Leahy T, Steelquist J, et al. Pilot feasibility 

study of an oncology financial navigation program. 

J Oncol Pract. 2018;14(2):e122-e129. doi: 10.1200/

JOP.2017.024927

27.	 Yezefski T, Steelquist J, Watabayashi K, et al. Impact 

of trained oncology financial navigators on patient 

out-of-pocket spending. Am J Manag Care. 2018;24(5 

Suppl):S74-S79. https://www.ajmc.com/view/impact-

of-trained-oncology-financial-navigators-on-patient-

outofpocket-spending

28.	 Shankaran V, Linden H, Steelquist J, et al. 

Development of a financial literacy course for patients 

with newly diagnosed cancer. Am J Manag Care. 

2017;23(3 Suppl):S58-S65. https://www.ajmc.com/

view/development-of-a-financial-literacy-course-for-

patients-with-newly-diagnosed-cancer

29.	 Kircher SM, Yarber J, Rutsohn J, et al. Piloting a 

financial counseling intervention for patients with 

cancer receiving chemotherapy. J Oncol Pract. 

2019;15(3):e202-e210. doi: 10.1200/JOP.18.00270

30.	 Banega MP, Dickerson JF, Friedman NL, et al. 

Evaluation of a novel financial navigator pilot to 

address patient concerns about medical care costs. 

Perm J. 2019;23:18-84. doi: 10.7812/TPP/18-084

31.	 Nipp RD, Lee H, Gorton E, et al. Addressing the 

financial burden of cancer clinical trial participation: 

longitudinal effect of an equity intervention. 

Oncologist. 2019;24(8):1048-1055. doi: 10.1634/

theoncologist.2019-0146

32.	 Sadigh G, Gallagher K, Obenchain J, et al. Pilot 

feasibility study of an oncology financial navigation 

program in brain cancer patients. J Am Coll 

Radiol. 2019;16(10):1420-1424. doi: 10.1016/j.

jacr.2019.07.014

33.	 Khera N, Sugalski J, Krause D, et al. Current practices 

for screening and management of financial distress at 

NCCN member institutions. J Natl Compr Canc Netw. 

2020;18(7):825-831. doi: 10.6004/jnccn.2020.7538

34.	 Khera N, Kumbamu A, Langer SL, et al. Developing 

an educational intervention to address financial 

hardship in cancer patients. Mayo Clin Proc Innov 

Qual Outcomes. 2020;4(4):424-433. doi: 10.1016/j.

mayocpiqo.2020.04.004

35.	 Watabayashi K, Steelquist J, Overstreet KA, et al. A 

pilot study of a comprehensive financial navigation 

program in patients with cancer and caregivers. J 

Natl Compr Canc Netw. 2020;18(10):1366-1373. doi: 

10.6004/jnccn.2020.7581

36.	 McLouth LE, Nightingale CL, Dressler EV, et al. Current 

practices for screening and addressing financial hardship 

within the NCI community oncology research program. 

Cancer Epidemiol Biomarkers Prev. 2021;30(4):669-675. 

doi: 10.1158/1055-9965.EPI-20-1157

37.	 Fischer KA, Anand S, Walling A, et al. Cost-health 

literacy as an education objective in fellowship 

training. J Cancer Educ. 2022;37(5):1479-1485. doi: 

10.1007/s13187-021-01987-3

38.	 de Moor JS, Mollica M, Sampson A, et al. Delivery of 

financial navigation services within National Cancer 

Institute-designated cancer centers. JNCI Cancer 

Spectr. 2021;5(3):pkab033. doi: 10.1093/jncics/pkab033

39.	 Gharzai LA, Ryan KA, Szczygiel L, et al. Financial toxicity 

during breast cancer treatment: a qualitative analysis 

to inform strategies for mitigation. JCO Oncol Pract. 

2021;17(10):e1413-e1423. doi: 10.1200/OP.21.00182

https://www.ajmc.com/view/pharmacy-team-engagement-in-navigating-the-revenue-cycle-for-high-cost-med
https://www.ajmc.com/view/pharmacy-team-engagement-in-navigating-the-revenue-cycle-for-high-cost-med
https://www.ajmc.com/view/pharmacy-team-engagement-in-navigating-the-revenue-cycle-for-high-cost-med
https://www.ajmc.com/view/pharmacy-team-engagement-in-navigating-the-revenue-cycle-for-high-cost-med
https://doi.org/10.1080/14737140.2019.1656398
https://doi.org/10.1080/14737140.2019.1656398
https://ascopubs.org/doi/pdf/10.1200/OP.21.00124?role=tab
https://ascopubs.org/doi/pdf/10.1200/OP.21.00124?role=tab
https://www.ajmc.com/view/impact-of-trained-oncology-financial-navigators-on-patient-outofpocket-spe
https://www.ajmc.com/view/impact-of-trained-oncology-financial-navigators-on-patient-outofpocket-spe
https://www.ajmc.com/view/impact-of-trained-oncology-financial-navigators-on-patient-outofpocket-spe
https://www.ajmc.com/view/development-of-a-financial-literacy-course-for-patients-with-newly-diagnos
https://www.ajmc.com/view/development-of-a-financial-literacy-course-for-patients-with-newly-diagnos
https://www.ajmc.com/view/development-of-a-financial-literacy-course-for-patients-with-newly-diagnos


Developing a  
Health Literacy  
and Clear Communications e-Course

22       FINANCIAL ADVOCACY SERVICES GUIDELINES

40.	 Petermann V, Zahnd WE, Vanderpool RC, et al. How 

cancer programs identify and address the financial 

burdens of rural cancer patients. Support Care Cancer. 

2022;30(3):2047-2058. doi: 10.1007/s00520-021-06577-z

41.	 Prasad RN, Patel TT, Keith SW, et al. Development 

of a financial toxicity screening tool for radiation 

oncology: a secondary analysis of a pilot prospective 

patient-reported outcomes study. Adv Radiat Oncol. 

2021;6(6):100782. doi: 10.1016/j.adro.2021.100782

42.	 Huguet N, Valenzuela S, Marino M, et al. Effectiveness 

of an insurance enrollment support tool on insurance 

rates and cancer prevention in community health centers: 

a quasi-experimental study. BMC Health Serv Res. 

2021;21(1):1186. doi: 10.1186/s12913-021-07195-5

43.	 Edward J, Petermann VM, Eberth JM, et al. 

Interventions to address cancer-related financial 

toxicity: recommendations from the field. J Rural 

Health. 2022;38(4):817-826. doi: 10.1111/jrh.12637

44.	 Lambert C, Legleitner S, LaRaia K. Technology unlocks 

untapped potential in a financial navigation program. 

Oncol Issues. 2019;34(1):38-45. https://doi.org/10.108

0/10463356.2018.1553420

45.	 Asche CV, Watson K, Baumgartner MG, et al. Society 

of Behavioral Medicine (SBM) position statement: 

support increased knowledge and efforts to address 

the financial burden associated with cancer treatment. 

Transl Behav Med. 2021;11(6):1289-1291. https://doi.

org/10.1093/tbm/ibaa073

46.	 Doherty MJ, Thom B, Gany F. Evidence of the 

feasibility and preliminary efficacy of oncology financial 

navigation: a scoping review. Cancer Epidemiol 

Biomarkers Prev. 2021;30(10):1778-1784. https://doi.

org/10.1158/1055-9965.EPI-20-1853

47.	 Smith GL, Mendoza TR, Lowenstein LM, et al. Financial 

hardship in survivorship care delivery. J Natl Cancer 

Inst Monogr. 2021;2021(57):10-14. doi: 10.1093/

jncimonographs/lgaa012

48.	 Regis SM. Patient navigation in immuno-oncology. Am J 

Manag Care. 2017;23(2 Spec No.):SP46-SP47. https://www.

ajmc.com/view/patient-navigation-in-immuno-oncology

49.	 Carrera PM, Kantarjian HM, Blinder VS. The financial 

burden and distress of patients with cancer: 

understanding and stepping-up action on the financial 

toxicity of cancer treatment. CA Cancer J Clin. 

2018;68(2):153-165. doi: 10.3322/caac.21443

50.	 Yezefski T, Schwemm A, Lentz M, et al. Patient 

assistance programs: a valuable, yet imperfect, 

way to ease the financial toxicity of cancer care. 

Semin Hematol. 2018;55(4):185-188. doi: 10.1053/j.

seminhematol.2017.07.004

51.	 Lentz R, Benson AB, Kircher S. Financial toxicity in 

cancer care: prevalence, causes, consequences, and 

reduction strategies. J Surg Oncol. 2019;120(1):85-92. 

doi: 10.1002/jso.25374

52.	 Bradley CJ. Economic burden associated with cancer 

caregiving. Semin Oncol Nurs. 2019;35(4):333-336. 

doi: 10.1016/j.soncn.2019.06.003

53.	 Sherman D, Fessele KL. Financial support models: a 

case for use of financial navigators in the oncology 

setting. Clin J Oncol Nurs. 2019;23(5):14-18. doi: 

10.1188/19.CJON.S2.14-18

54.	 Yabroff KR, Bradley C, Shih YT. Understanding financial 

hardship among cancer survivors in the United States: 

strategies for prevention and mitigation. J Clin Oncol. 

2020;38(4):292-301. doi: 10.1200/JCO.19.01564

55.	 Patel MR, Jagsi R, Resnicow K, et al. A scoping 

review of behavioral interventions addressing 

medical financial hardship. Popul Health Manag. 

2021;24(6):710-721. doi: 10.1089/pop.2021.0043

56.	 de la Cruz M, Delgado-Guay MO. Financial toxicity 

in people living with advanced cancer: a new, deadly, 

and poorly addressed effect of cancer and necessary 

treatment. Semin Oncol Nurs. 2021;37(4):151171. doi: 

10.1016/j.soncn.2021.151171

57.	 Gunn AH, Sorenson C, Greenup RA. Navigating the 

high costs of cancer care: opportunities for patient 

engagement. Future Oncol. 2021;17(28):3729-3742. 

doi: 10.2217/fon-2021-0341

58.	 Tran G, Zafar SY. Financial toxicity and implications 

for cancer care in the era of molecular and immune 

therapies. Ann Transl Med. 2018;6(9):166. doi: 

10.21037/atm.2018.03.28

59.	 Coughlin SS, Dean LT, Cortes JE. Financial assistance 

programs for cancer patients. Curr Cancer Rep. 

2021;3(1):119-123. doi: 10.25082/ccr.2021.01.007

60.	 National Cancer Institute. Financial distress. Accessed 

December 8, 2022. https://www.cancer.gov/publications/

dictionaries/cancer-terms/def/financial-distress  

https://doi.org/10.1080/10463356.2018.1553420
https://doi.org/10.1080/10463356.2018.1553420
https://doi.org/10.1093/tbm/ibaa073
https://doi.org/10.1093/tbm/ibaa073
https://doi.org/10.1158/1055-9965.EPI-20-1853
https://doi.org/10.1158/1055-9965.EPI-20-1853
https://www.ajmc.com/view/patient-navigation-in-immuno-oncology
https://www.ajmc.com/view/patient-navigation-in-immuno-oncology
https://www.cancer.gov/publications/dictionaries/cancer-terms/def/financial-distress
https://www.cancer.gov/publications/dictionaries/cancer-terms/def/financial-distress


ASSOCIATION OF COMMUNITY CANCER CENTERS       23

61.	 American Academy of Family Physicians. Clinical 

practice guideline manual. Published December 

2017. Accessed December 8, 2022. https://www.

aafp.org/family-physician/patient-care/clinical-

recommendations/cpg-manual.html   

62.	 University of Southern California, The Tucker-Seeley 

Research Lab. Measures of financial well-being. 

Accessed December 8, 2022. https://gero.usc.edu/

labs/tuckerseeleylab/measures/

63.	 Tucker-Seeley RD, Thorpe RJ. Material-psychosocial-

behavioral aspects of financial hardship: a conceptual 

model for cancer prevention. Gerontologist. 

2019;59(Suppl 1):S88-S93. doi: 10.1093/geront/

gnz033  

64.	 COST: A FACIT Measure of Financial Toxicity. Accessed 

December 8, 2022. https://www.facit.org/measures/

FACIT-COST

65.	 NCCN Distress Thermometer and Problem List. 

Accessed December 8, 2022. https://www.nccn.

org/global/what-we-do/distress-thermometer-tool-

translations 

66.	 Barrett D, Heale R. What are Delphi studies? 

Evid Based Nurs. 2020;23(3):68-69. doi: 10.1136/

ebnurs-2020-103303

https://www.aafp.org/family-physician/patient-care/clinical-recommendations/cpg-manual.html
https://www.aafp.org/family-physician/patient-care/clinical-recommendations/cpg-manual.html
https://www.aafp.org/family-physician/patient-care/clinical-recommendations/cpg-manual.html
https://gero.usc.edu/labs/tuckerseeleylab/measures/ 
https://www.facit.org/measures/FACIT-COST
https://www.facit.org/measures/FACIT-COST
https://www.nccn.org/global/what-we-do/distress-thermometer-tool-translations  
https://www.nccn.org/global/what-we-do/distress-thermometer-tool-translations  
https://www.nccn.org/global/what-we-do/distress-thermometer-tool-translations  


Developing a  
Health Literacy  
and Clear Communications e-Course

24       FINANCIAL ADVOCACY SERVICES GUIDELINES

ACKNOWLEDGEMENTS

ADVISORY COMMITTEE

Chair

Angie Santiago, CRCS
Manager, Oncology Financial 

Advocacy

Sidney Kimmel Cancer Center at the 

Thomas Jefferson University Health 

System

Zinkeng Asonganyi, PharmD
Director of Pharmacy Services-

Ambulatory Operations

University of Texas Medical Branch

Rudy Garcia III, MPH
Business Administration Supervisor

Dell Children’s Blood and Cancer 

Center of Central Texas Ascension

Aimee Hoch, LSW
Oncology Financial Navigator

Grand View Health

Sarah Hudson-DiSalle, PharmD, RPh
Pharmacy Manager, Medication 

Assistance and Reimbursement Services

The Ohio State University 

Comprehensive Cancer Center -  

The James

Jordan Karwedsky
Financial Counselor

Green Bay Oncology

Jared Kast, RT(T), MHA
Executive Director

Mercy Medical Center - Cedar 

Rapids, Hall Perrine Cancer Center

Lori Schneider
Oncology Operations Manager

Green Bay Oncology

Francinna Scott-Jones, ROCC, 
CPAR
Financial Coordinator

Northside Hospital Cancer Institute

Wendi Waugh, RT(R)(T), CMD, CTR
Administrative Director of Cancer 

Services & Ambulatory Infusion

Southern Ohio Medical Center, 

SOMC Cancer Center

TASK FORCE MEMBERS

Meredith Doherty, PhD, LCSW
Assistant Professor

University of Pennsylvania - School of 

Social Policy & Practice	

Sharon Gentry, MSN, RN, HON-
ONN-CG, AOCN, CBCN
Program Director, Academy of 

Oncology Nurse and Patient 

Navigators

The Lynx Group	

Rebecca Kirch, JD
Executive Vice President, Policy and 

Programs

National Patient Advocate 

Foundation

Krista Nelson, MSW, LCSW, 
OSW-C, FAPOS, FAOSW
ACCC Immediate Past President

Senior Oncology Social Worker and 

Program Manager, Cancer Support 

Services & Compassion

Providence Health & Services 

Angie Santiago, CRCS
Manager, Oncology Financial 

Advocacy

Sidney Kimmel Cancer Center at the 

Thomas Jefferson University Health 

System

Lori Schneider
Oncology Operations Manager

Green Bay Oncology

Veena Shankaran, MD, MS
Co-Director, Hutchinson Institute 

for Cancer Outcomes Research; 

Professor, Clinical Research Division 

and Cancer Prevention Program, 

Public Health Sciences Division

Fred Hutchinson Cancer Center

Professor, Division of Medical 

Oncology

University of Washington School of 

Medicine



ASSOCIATION OF COMMUNITY CANCER CENTERS       25

DELPHI PANEL MEMBERS

Rezena Aceret, BSN, RN, OCN
Quality Coordinator/BMT Data 

Manager, Alta Bates Summit Medical 

Center, Comprehensive Cancer Services

Edward Aribisala, MS, MBA
Director, Oncology Services, OSF 

Saint Anthony Medical Center, 

Center for Cancer Care 

Ayesha Azam, MSHIA
Vice President of Medical Affairs, 

Patient Access Network Foundation

Cathy J. Bradley, MPA, PhD
Deputy Director and Associate Dean, 

University of Colorado Hospital, 

UCHealth-Oncology Services

Erin Bradshaw
Chief of Mission Delivery, Patient 

Advocate Foundation

Tamika Chambers
Financial Advocate Manager, Cancer 

Care Services

Sarah Conning, MSW, LCSW, 
OSW-C, APHSW-C
Oncology and Palliative Care Social 

Worker, UC Davis Medical Center, 

and President, Association of 

Oncology Social Work

Rachel Dauer, JD
Director, Carol’s Wish Financial Navigation 

Nichole Davis
Board-Certified Patient Advocate and 

Volunteer Advocate, National Patient 

Advocate Foundation

Jasmine Ditter, RDN, CD
Clinical Dietitian, HSHS St. Vincent’s 

Hospital	

Anette Ehry
Supervisor, Charity Specialties 

Program, Lutheran Medical Center/

SCL Health, Comprehensive Cancer 

Center

Carry Elhajj, MPH
Oncology Patient Liaison, Hawaii 

Pacific Health, Wilcox Medical Center

Amy Elgin
Oncology Patient Resource Coordinator, 

AnMed Health Cancer Center

Katie Fanslau, DNP, RN
Oncology Nurse Navigator, Penn 

Medicine Lancaster General Health, 

Ann B. Barshinger Cancer Institute

Rudy Garcia III, MPH
Business Administration Supervisor 

and Financial Navigator, Dell 

Children’s Blood and Cancer Center 

of Central Texas Ascension

Miranda Goff, LICSW
Senior Manager, Support Services, 

GO2 Foundation for Lung Cancer

Abigale Hassel, MSW, LCSW, OSW-C
Oncology Social Worker, Sidney 

Kimmel Cancer Center, Jefferson 

Health-New Jersey Division 

Aimee Hoch, LSW
Oncology Financial Navigator, Grand 

View Health	

Sarah Hudson-DiSalle, PharmD, RPh
Pharmacy Manager, Medication 

Assistance and Reimbursement 

Services, The Ohio State University 

Comprehensive Cancer Center -  

The James

Evelyn Hunter, LCSW, OSW-C
Oncology Social Worker, Baptist 

Health Floyd Cancer Center of 

Indiana 

Elizabeth Johnson, LPN, CPC, 
PACS
President and Co-Founder, National 

Association of Medication Access 

and Patient Advocacy

Jordan Karwedsky
Financial Counselor, Green Bay 

Oncology

	

Nandita Khera, MD, MPH
Hematologist/Oncologist, Mayo 

Clinic Arizona

	

Kristen Lamberty
Financial Navigator, Stony Brook 

Cancer Center	

Toni Kay Mangskau, BSW
Volunteer Advocate, National Patient 

Advocate Foundation

Tamara Mason, OPN-CG
Financial Navigator, Cleveland Clinic 

Foundation, Taussig Cancer Center

Yvette Minnick Wilkerson
Financial Advocate, Albert Einstein 

Healthcare Network, Cancer Center

Joanita Miranda, MSW, LCSW, 
OSW-C
Oncology Social Worker/Oncology 

Financial Navigator, Penn Medicine 

Princeton Medical Center

Joanna Morales, Esq.
Chief Executive Officer, Triage Cancer



Developing a  
Health Literacy  
and Clear Communications e-Course

26       FINANCIAL ADVOCACY SERVICES GUIDELINES

Anaeze Offodile, MD, MPH, FACS
Assistant Professor, Department of 

Plastic Surgery, Division of Surgery, 

and Executive Director, Clinical 

Transformation, Division of Office 

of the Chief Medical Executive, 

University of Texas MD Anderson 

Cancer Center

Lora Rhodes, LCSW
Senior Social Worker, Sidney Kimmel 

Cancer Center at the Thomas 

Jefferson University Health System

Lyndsay Ridgway
Financial Services Manager, Penn 

Medicine – University of Pennsylvania 

Health System

Vilmarie Rodriguez, MSW, LCSW
Associate Vice President of Patient 

Assistance Programs, CancerCare

Jeanie Rye, MBA, CMOM
Associate Manager, Memorial 

Healthcare Center - Owosso

Katherine Sharpe, MTS, CPH
Volunteer, American Cancer Society

Richard Simonds, MSW, BCC, 
AFCPE
Director, College Data Analytics and 

Financial Coaching and Economic 

Stability Lab, University of Houston-

Downtown

Kate Sweeney, DNP, RN, ACNS-BC, 
AOCNS, NE-BC
Director, Cancer Center Hematology 

& Transplant Services, Froedtert and 

the Medical College of Wisconsin, 

Cancer Center

Banu Symington, MD, MACP
Medical Director and Oncologist/

Hematologist, Sweetwater Regional 

Cancer Center

Bridgette Thom, PhD
Senior Research Specialist, Memorial 

Sloan Kettering Cancer Center

Jenna Thornton
Reimbursement Supervisor, 

Southeastern Medical Oncology 

Center

Reginald Tucker-Seeley, ScD
Vice President of Health Equity, ZERO 

- The End of Prostate Cancer

Gretchen Van Dyck
Financial Counselor, Green Bay 

Oncology

Christina White, MBA
Director of Supportive and 

Integrative Programs, Summa Health 

System

Brooke Worster, MD
Medical Director, Supportive 

Medicine, and Assistant Professor 

of Medicine, Sidney Kimmel Cancer 

Center at the Thomas Jefferson 

University Health System

Chua Xiong, RN, MSN
Instructor, Northeast Wisconsin 

Technical College

Linda Zerr, CPA
Director Cancer Center, Hancock 

Regional Hospital

PARTNER ORGANIZATIONS



ASSOCIATION OF COMMUNITY CANCER CENTERS       27

ACCC STAFF

Christian G. Downs, JD, MHA
Executive Director

Leigh Boehmer, PharmD, BCOP
Chief Medical Officer

Elana Plotkin, CMP-HC
Director of Education Programs, 

Provider Education

Rifeta Kajdić-Hodžić
Program Manager, 

Provider Education

Maddelynne Parker
Content Manager, 

Editorial Content & Strategy

Lisa Monaco
Marketing Director, 

Marketing & Communications

Angela Kuiper
Senior Marketing Manager, 

Marketing & Communications

RHIZOME STAFF

Allison Harvey, MPH, CHES®

Principal 

Christie Mangir, MS
Vice President

Patrice Fleming, MS
Consultant



Developing a  
Health Literacy  
and Clear Communications e-Course

28       FINANCIAL ADVOCACY SERVICES GUIDELINES

Appendix A.  
Financial Advocacy Services Guidelines 

Domain 1. Financial Advocacy Services & Functions 

Sub-Domain 1.1 Patient Education & Communication 

 �1.1.1 Established practice of meeting with patients upon request to answer questions about financing the costs of 
their cancer care.  

  �1.1.2 Established practice of meeting with all patients and their families/caregivers during an initial consult or 
prior to the start of treatment to discuss the financial advocacy services that are available to them and who to 
contact to receive these services.  

  �1.1.3 A process of maintaining contact with patients regarding the available financial advocacy services along the 
continuum of care and, as part of patients’ plan of care, schedule regular meetings or touchpoints with them and 
their families/caregivers to discuss at minimum:  

•	 Does their current insurance coverage meet their immediate and future needs?   

•	 Are there continued or new financial (or other) barriers to getting treatment?    

•	 Is the patient adhering to treatment or avoiding care due to financial concerns and mounting payments?   

  �1.1.4 Established practice of working with patients and their families/caregivers upon referral or request to 
identify anticipated “other” costs, such as expenses related to transportation, childcare, partner care, eldercare, 
and/or lodging.  

  �1.1.5 Established practice of working with patients and their families/caregivers to establish a flexible payment 
plan for the costs of treatment if viable for the healthcare organization and agreeable to the patient.  

Sub-Domain 1.2 Benefits Verification, Pre-Authorization, & Insurance Optimization 

  �1.2.1 A process for ensuring patients’ insurance and pharmacy benefits information is obtained at first encounter 
and that they are asked at each visit if changes have occurred.  

  �1.2.2 A process for ensuring structured documentation of comprehensive demographic, insurance, and pharmacy 
benefits information in the EHR.  

  �1.2.3 A process for performing insurance benefits verification with third-party payers, including network status, 
referral requirements, patients’ out-of-pocket responsibilities, deductible, and accumulations to date.  

  �1.2.4 A process for re-verifying insurance benefits at least every three to six months during active treatment, 
depending on patients’ insurance type.  

  �Trending toward minimum   Split   Enhanced  �Trending toward enhanced  Minimum
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  �1.2.5 A process for obtaining and documenting medical necessity and prior authorization (also known as 
precertification or prior approval) for required therapies to ensure all treatments have approved authorization 
that is accurate, within the date range, and of the appropriate quantity for the therapy to be received before 
treatment initiation; otherwise, patients are rescheduled in a timely manner.  

  �1.2.6 Established practice of completing all prior authorizations as quickly as possible (less than 72 hours in 
advance for urgent and less than 14 days in advance for non-urgent outpatient care) to avoid treatment- or 
medication-related delays.  

  �1.2.7 Established practice of providing patient referrals to reputable resources for insurance navigation and 
assistance.  

  �1.2.8 Established practice of performing a comprehensive health insurance assessment to identify patients’ 
coverage eligibility for, but not limited to, Medicare (A, B, C, D, and Medigap supplements), Medicaid, 
Marketplace, commercial/employer-sponsored plans, Tricare/Veterans Administration, and COBRA (Consolidated 
Omnibus Budget Reconciliation Act) plans and providing insurance navigation and enrollment support.  

Sub-Domain 1.3 Financial Distress Screening 

  �1.3.1 A process for screening patients upon referral for potential financial distress using a standard set of 
questions.  

  �1.3.2 An electronic process for screening all patients for current and potential financial distress prior to beginning 
treatment, using a comprehensive and validated questionnaire that covers the three domains of financial hardship 
(material, psychological, behavioral),62,63 as well as key social needs or social determinants of health. Examples of 
commonly used questionnaires include the:  

•	 Comprehensive Score for Financial Toxicity (FACIT-COST)64    

•	 National Comprehensive Cancer Network (NCCN) Distress Thermometer65  

•	 Social determinants of health questionnaire that may be available in an EHR.  

  �1.3.3 A process for re-screening patients, who are found to be at risk of financial distress, at key milestones 
during their treatment (e.g., when treatment regimen changes) and at least every six to 12 months.  

  �1.3.4 An electronic process for re-screening all patients for financial distress at key milestones during treatment 
(e.g., when treatment regimen changes) and at least every three to six months.  

  �1.3.5 Processes for further assessing patients’ needs, identifying resources and interventions, and making proper 
referrals and follow-up to minimize the harms identified through financial distress screening.  
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Sub-Domain 1.4 Financial Assistance 

  �1.4.1 Established practice of evaluating patients’ eligibility for and enrolling them into assistance or submitting 
claims that can help with direct treatment-related costs, for example, through:  

•	 Federal- and state-funded benefits programs or subsidies  

•	 �Manufacturer-based (i.e., pharmaceutical company) financial assistance programs, such as co-pay cards or 

programs, patient assistance programs, or drug reimbursement programs  

•	 National, independent foundation-funded and disease-specific assistance programs  

•	 Hospital-based charity programs, scholarships, or grant funds  

•	 Reduced or no-interest loan or financing options  

•	 Local community resources (e.g., local foundation assistance).  

  �1.4.2 Established practice of working with patients and their families/caregivers to identify and provide 
enrollment assistance or refer them to national and local community-based assistance programs that can help 
with:  

•	 �Supportive care and non-treatment-related costs (e.g., transportation, lodging, childcare, fertility preservation, 

scalp cooling, in-home care, hospice/end-of-life care)  

•	 �Workplace accommodations (e.g., Americans with Disabilities Act [ADA], Family and Medical Leave Act 

[FMLA])  

•	 �Income replacement (e.g., short-term or long-term disability, Supplemental Security Income [SSI] and Social 

Security Disability Insurance [SSDI], unemployment)  

•	 Essential needs (e.g., housing, food, personal hygiene, utilities, etc.).  

  �1.4.3 An established cancer program or practice, clinic, hospital, or health system assistance fund with clear, 
transparent, and publicly available eligibility and enrollment criteria to assist those who may otherwise be unable 
to receive support through other financial assistance programs. 

  �1.4.4 Established practice of tracking patients’ financial assistance application(s) status; liaising between the 
patient, cancer care team, and assistance program; and following up until a determination is made by the 
program.  

  �1.4.5 Established practice of processing approved assistance program applications for medication(s) and other 
costs, ensuring the removal of patients’ billing charges for approved medication(s) or other costs, and fund 
collecting for co-pay assistance.

  �1.4.6 Established practice of re-enrolling patients in qualifying financial assistance programs on time to avoid a 
lapse in assistance, as required.
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Domain 2. Program Management Functions 

Sub-Domain 2.1 Staffing Roles & Responsibilities  

  �2.1.1 Established practice of setting clear expectations that clinical, non-clinical, and administrative (e.g., front 
desk, health information management, etc.) multidisciplinary cancer care team members, who interact with 
patients and their families/caregivers, refer patients for financial advocacy services when signs of financial distress 
are evident.  

  �2.1.2 Dedicated financial advocacy position(s) specific to serving patients and families/caregivers. (Position titles 
vary and might include financial counselor, financial navigator, or financial advocate.)

Sub-Domain 2.2 Staff Training 

  �2.2.1 A process for training all clinical, non-clinical, and administrative staff (e.g., front desk, health information 
management, etc.), who interact with patients and their families/caregivers, on how to identify financial distress, 
share the available financial advocacy services, and refer patients for support from the financial advocacy team 
(i.e., as part of in-service requirements and new staff onboarding).  

  �2.2.2 A process (e.g., through a hiring evaluation of prior experience or on-the-job training) to ensure financial 
advocacy team members can identify, are knowledgeable on, and skilled in:     

•	 �The basics of healthcare billing, insurance, and patient assistance options, especially benefits verification, 

federal- and state-based programs, workplace accommodations, and FMLA and ADA regulations    

•	 The basic clinical knowledge of the most common cancer diagnoses they will be working with    

•	 �Understanding sources of evidence-based practice (e.g., FDA, NCCN) and justifying medical necessity (i.e., 

on-label treatment)   

•	 �How cancer impacts patients, as well as their families/caregivers, especially when considering potential 

financial toxicity   

•	 Health literacy and numeracy best practices (general health literacy and financial literacy)     

•	 Implicit bias and cultural humility     

•	 Empathy, compassion, and how to have difficult conversations within the scope of practice    

•	 �How to help build patients’ skills to empower them in managing their finances and navigating insurance-

related issues     

•	 How to work effectively as part of the cancer care team     

•	 �Scope of practice and who/where to refer patients for additional services or resources (e.g., psychosocial 

support, social needs navigation, legal and financial navigation, occupational medicine).   

  �2.2.3 The requirement and mechanism(s) to provide ongoing/continuing training and professional development 
for every member of the financial advocacy team to support their career growth.   

  �2.2.4 The requirement and processes for financial advocacy team leadership or management to stay abreast of 
any national, local, and/or institutional policy issues that directly impact their organization’s financial advocacy 
services or likelihood of financial distress among patients and to communicate any relevant information or 
required actions to the team.  
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Sub-Domain 2.3 Infrastructure & Information Exchange 

  �2.3.1 A process for documenting and communicating concerns about financial distress and steps to resolve in the 
health record.  

  �2.3.2 A HIPAA-compliant database or tool, integrated in the EHR, to enable financial advocacy service delivery, 
including:      

•	 Standardized screening and referrals   

•	 Inventory or database of available financial assistance programs     

•	 �Documenting and tracking all communication with patients, payer(s), and assistance programs to ensure 

patients have their needs met and do not fall through cracks     

•	 Bi-directional communication between cancer care team members.  

  �2.3.3 Dedicated on-site space for financial advocacy team members to hold private conversations with patients 
and their families/caregivers via telephone or in person.  

  �2.3.4 Processes for integrating financial advocacy into existing cancer care planning and services (i.e., comprehensive 
care planning, survivorship care planning) and facilitating regular multidisciplinary cancer care team communication 
regarding patients’ financial concerns and resulting psychosocial/emotional or medical impacts (e.g., tumor boards).  

Sub-Domain 2.4 Monitoring & Evaluation 

  �2.4.1 A process, with clear metrics, to track and evaluate the impact of the financial advocacy program on an 
annual basis at least, including, but not limited to:  

•	 Number of patients served     

•	 Number of insurance denials mitigated. 

  �2.4.2 A process, with metrics in addition to those identified in Guideline 2.4.1, to track and evaluate the impact of 
the financial advocacy program on an annual basis at least, including, but not limited to:     

•	 Total funding secured for patients    

•	 Total funding secured for the cancer program or practice, clinic, hospital, or health system     

•	 Financial return on staff investment     

•	 Improvements in patient-reported outcomes or care quality metrics, including patient satisfaction.     

  �2.4.3 Established practice of conducting quality improvement activities to enhance efficiency, effectiveness, and 
equity of financial advocacy service delivery.   

  �2.4.4 Established accountability or quality standards for equitable financial advocacy service delivery, monitored 
at least quarterly, for continuous improvement, including, but not limited to:    

•	 �A process for identifying inequities in the provision of financial advocacy programs and services (e.g., 

comparing financial distress indicators by race and/or ethnicity or other patient demographic data)     

•	 �A process for monitoring the effectiveness of the proactive strategies used to address the unique needs of the 

patient populations that are at increased risk of financial distress    

•	 Assessment of non-solvables to monitor if a barrier absorbs time but has no resolution    

•	 �Review of partner referral organizations to assess their ongoing resources, capacity, and how well patients’ needs are met.  

  �2.4.5 Established practice of financial advocacy team members engaging in professional development activities 
to advance the field of financial advocacy (e.g., research, participation in external workgroups, conferences, etc.).    
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Domain 3. Partner Engagement Functions 

  3.1 Processes for obtaining up-to-date knowledge of requirements for enrolling patients in:     

•	 Health insurance (e.g., Medicaid, Marketplace, etc.)     

•	 Manufacturer, state, and local medication assistance programs     

•	 Disease-specific assistance programs from non-profit, independent foundations   

•	 Medicare prescription benefits     

•	 �Medicare Low-Income Subsidy and any federal, state, and local benefits (e.g., unemployment benefits, 

disability benefits, etc.).

  �3.2 Processes for identifying and developing relationships with contacts at important organizations to become 
familiar with available resources, policies, and procedures for working with them, including, but not limited to:    

•	 In-network insurance plans   

•	 Local pharmacies, including specialty pharmacies   

•	 Local diagnostic service companies   

•	 Local non-profits and independent foundations   

•	 �External patient advocacy groups and community-based organizations that offer education, direct assistance, 

navigation, and/or other services.   

  �3.3 A process for making referrals to legal service organizations to assist patients with legal issues that arise after 
a cancer diagnosis (e.g., employment, disability benefits, housing, consumer rights, estate planning, medical 
decision-making, etc.).      

  �3.4 Processes for working with patients and their families/caregivers’ employers to advocate for issues related to 
insurance benefits, accommodations, and protections.   



Developing a  
Health Literacy  
and Clear Communications e-Course

34       FINANCIAL ADVOCACY SERVICES GUIDELINES

Appendix B.  
Methods 
Literature Scan

Research about financial distress and financial advocacy in 

oncology has increased in recent years, so ACCC began 

this initiative with a scan of financial advocacy-related 

research articles. This scan was then used to develop a list 

of potential guidelines. 

A total of 55 articles were identified: 21 original research 

articles; 19 commentaries, editorials, or position papers; 

and 14 reviews. 5-59 Financial advocacy services described in 

interventions under study include:7-61 

•	 Access to health insurance

•	 Access to out-of-pocket cost estimation tools

•	 Access to third-party case managers

•	 Assistance with clinical trial participation costs

•	 Education on cost-health literacy and financials

•	 Relief from debt

•	 Applications for disability

•	 Discussion of and assistance with medical care costs

•	 Screen for financial assistance

•	 �Access to insurance enrollment tools for financial 

advocacy staff 

•	 Institution-wide use of financial advocacy services

•	 Guidance with legal needs

•	 Access to medications

•	 Rapid identification of patients

•	 Referrals for assistance with unpaid non-medical bills

•	 Reimbursement for services

•	 Review of health insurance benefits

•	 �Use of financial tumor boards to improve financial 

advocacy services.

The literature scan revealed that there is great variability in 

the methods used to screen patients for financial distress, as 

well as the types of financial advocacy services provided by 

cancer care teams. Standardization of how cancer programs 

and practices, clinics, hospitals, and health systems screen 

for current and potential patient financial distress and the 

types of financial services that are offered is needed to better 

understand the outcomes and impacts of oncology financial 

advocacy. Further, clear and common metrics are needed to 

evaluate the success of financial advocacy programs and the 

implementation of financial advocacy services. 

The Delphi Technique

ACCC chose to adapt the Delphi technique to follow a 

“Delphi process”66 to create the new Financial Advocacy 

Services Guidelines since the evidence-base regarding 

financial advocacy programs, practices, and policies is 

still emerging. The Delphi technique is often used to 

collect expert opinions and identify consensus around 

the development of practice guidelines. To oversee the 

association’s Delphi process, ACCC convened a task force 

of seven experts in financial advocacy. These experts 

represented multidisciplinary backgrounds in healthcare, 

including oncology, nursing, navigation, social work, 

research, policy, patient advocacy, and administration.

Selection of Experts 

Delphi panel experts were defined as individuals with 

extensive knowledge of financial advocacy programs and 

services in oncology and the populations they are intended 

to serve. Knowledge should have been gained through 

employment, advocacy, academic research, and/or personal 

experience with receiving financial advocacy services. ​ACCC 

solicited panelists who represented the following roles:

•	 �Dedicated oncology financial advocacy staff (e.g., 
advocates, navigators, counselors, others)–Those 

who are employed by a cancer program or practice, 

clinic, hospital, health system, or other clinical care 

organization, whose sole or primary professional 

job is to help patients with cancer through financial 

advocacy services to prevent or reduce financial toxicity. 

Services may include, but are not limited to, assisting 

with Medicare or Medicaid enrollment, accessing 

independent charity programs, optimizing insurance, 

leveraging co-pay or patient assistance programs, and 

meeting basic needs. 

•	 �Multidisciplinary cancer care staff–Those who 

serve in a clinical or non-clinical position on the 

multidisciplinary cancer care team, with a role in 

providing services related to mitigating the financial 

toxicity of care (e.g., physicians, advanced practice 

providers, nurses, pharmacy staff, social workers, 

revenue cycle/prior authorization specialists, patient 

navigators, administrators, etc.).​
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•	 �Financial advocacy subject matter experts–Academic 

researchers, quality improvement specialists, and others 

with published or demonstrated expertise in financial 

advocacy in oncology.

•	 �Patients and patient advocates–Individuals with direct 

and/or indirect expertise on patients’ lived experience with 

cancer and accessing financial advocacy services (e.g., 

non-profit organization representatives, helpline volunteers, 

patients serving in an advocacy role or on steering 

committees or boards related to cancer care, etc.). 

Panel Composition

Prior to the Delphi panel recruitment, ACCC and its task force 

agreed to fill out a potential roster of 40 experts to 50 experts 

who represent diversity in practice setting, geography, 

demographic background, and experience. ACCC created 

an online form to solicit nominations from colleagues and 

individual self-nominations for eligible panel participants. 

Information collected included participants’ contact 

information, job information, practice setting, geography, 

patient population served, professional experience and 

specialty, and personal demographic data to ensure diverse 

perspectives were represented on the panel. ACCC and its 

task force members coordinated in conducting outreach to 

professional contacts and key voices in the field, who were 

identified through a scan of peer-reviewed literature and 

internet searches. Snowball outreach was also used, such 

as asking cancer advocacy organizations and associations 

to distribute this panel opportunity to relevant audiences 

through email listservs and word of mouth. To participate in 

the Delphi process, identified experts must: 

•	 Be at least 18 years of age at the time of recruitment 

•	 �Have regular access to the internet for questionnaire 

completion 

•	 Have a valid email address 

•	 Be able to read, write, and understand English. 

Guiding Principles

The task force and ACCC are committed to an inclusive 

and consensus-based decision-making process. The 

following guiding principles were developed based on 

2021 Financial Advocacy Network meetings and were 

agreed to by task force members at the start of the 

Guidelines’ development process to serve as a North 

Star in decision making: 

•	 �Patient-centeredness–The Delphi process and 

resulting Financial Advocacy Services Guidelines are 

respectful of and responsive to patient preferences, 

needs, values, support systems, and identities. This 

ensures that consideration for patients’ best interests 

guide all decisions during the Delphi process, and 

the resulting guidelines are communicated clearly to 

meet their needs.

•	 �Equity–The Delphi process and resulting guidelines 

are designed to equalize the health outcomes of 

disadvantaged social groups with the outcomes of 

their more advantaged counterparts. This refers to 

the distribution and design of healthcare resources 

and programs, including all resources, policies, and 

programs that play an important part in shaping 

one’s health—many of which are outside the 

immediate control of the healthcare sector. 

•	 �Engagement–The Delphi process and resulting 

guidelines have meaningful involvement of 

multiple partners (see Selection of Experts, below) 

throughout—from planning to disseminating results.

•	 �Value–The Delphi process and resulting guidelines 

focus on improving the patient and multidisciplinary 

cancer care team experience, the health of 

populations (i.e., outcomes) overall, and the 

optimization of healthcare costs. 

•	 �Feasibility–The Delphi process and resulting 

guidelines are practical, with differing interests and/

or views being anticipated and acknowledged, and 

resources (tangible and intangible) are considered. 

•	 �Rigor–The Delphi process and resulting guidelines 

are explicit, public, open to critique, and 

safeguarded against bias.
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Recruitment took place from February to May 2022. ACCC 

received 77 nominations, including self-nominations, 

through Qualtrics—an online survey platform. For 

individuals who were nominated by their colleagues, 

ACCC followed-up with them using a personal email that 

requested they complete the self-nomination form. At the 

close of recruitment, ACCC received 66 completed self-

nominations for Delphi panel participation. ACCC and its 

task force then reviewed the completed nominations and 

used the previously mentioned guiding principles and pre-

determined criteria to finalize the Delphi panel invitation list. 

Formal invitations were extended to potential panelists 

via an email from ACCC. The email included an overview 

document outlining the Delphi process and goals of the 

Guidelines. Invited experts were directed to complete a 

questionnaire committing their participation for the entire 

duration of the Delphi process or to decline participation. 

Forty-nine panelists accepted ACCC’s Delphi panel 

invitation, and, while some panelists met criteria for multiple 

categories, they were balanced in the following manner: 

•	 16 dedicated oncology financial advocacy staff 

•	 16 multidisciplinary cancer care staff 

•	 6 financial advocacy subject matter experts 

•	 11 patients and patient advocates. 

ACCC Delphi Process

The Delphi process for creating the Guidelines took place 

from June and September 2022. ACCC worked with the 

task force to develop an initial list of financial advocacy 

service domains and potential guidelines that drew from the 

association’s 2018 guidelines, as well as financial advocacy 

services found through the literature scan. As part of the 

Delphi panelists’ commitment questionnaire, participating 

individuals were asked to respond to open-ended questions 

about which financial advocacy services they believed to be 

the most important to include as a part of formal financial 

advocacy programs and what resources a financial advocacy 

team needs to succeed in providing these services. 

Responses were grouped with other similar responses and 

used to edit or add to ACCC’s existing list of proposed 

guidelines. 

ACCC then developed a questionnaire from the list of 

proposed guidelines. The task force reviewed this list for 

clarity and flow and pilot-tested the online questionnaire, 

which was programmed in Qualtrics. Panelists were 

provided thorough instructions for completing the 

questionnaire, guiding principles, key terms, a personal link 

to access the questionnaire, and information on rating each 

proposed guideline. Panelists then selected one of the 

following responses for each proposed guideline: 

•	 Should not be a guideline

•	 Should be a minimum guideline

•	 Should be an enhanced guideline

•	 Not sure/I do not have enough information to choose. 

Panelists were able to provide comments on each of the 44 

guidelines presented in the questionnaire and were asked to 

provide additional responses to questions regarding timing 

and intervals of benefits re-verification, financial distress 

screening, screening tools, and advocate caseloads. To 

support questionnaire completion, ACCC utilized Qualtrics’ 

supported email reminders as well as personal emails and 

phone calls to contact panelists regularly. Forty-five panelists 

completed this questionnaire, representing 13 dedicated 

Implementation Considerations

With the conclusion of the final round of ratings, 
the panel reached consensus that 43 proposed 
guidelines should be financial advocacy services 
guidelines. 

Of these 43 guideline guidelines:

•	 �1 guideline reached panel consensus (75 

percent or more) on being a minimum service.

•	 �17 guidelines trended toward being minimum 

services (60 percent to 74 percent of the panel 

agreed).

•	 �22 guidelines achieved consensus but did 

not reach agreement on being minimum or 

enhanced services.

•	 �2 guidelines trended toward being enhanced 

services (60 percent to 74 percent of the panel 

agreed).

•	 �1 guideline reached panel consensus (75 

percent or more) on being an enhanced service.
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oncology financial advocacy staff, 16 multidisciplinary cancer 

care staff, 10 patients and patient advocates, and 6 financial 

advocacy subject matter experts. 

Responses were totaled across the panel for each 

proposed guideline. When 75 percent of panelists 

responded that a statement either “should be a minimum 

guideline” or “should be an enhanced guideline,” it 

was retained and revised based on feedback. Of the 44 

proposed guidelines, 75 percent of panelists agreed that 

38 should be financial advocacy services guidelines. 

Panelists were subsequently asked to respond to a final 

questionnaire, where they received a summary document 

with the original proposed guidelines, aggregate results of 

the first panel’s ratings, summary of panelists’ comments 

and the task force’s decisions, and revised guidelines. 

Panelists also received additional clarifying reminders 

about the scope of the Financial Advocacy Services 

Guidelines, focusing on the services to be provided and 

not the role or department that would be delivering 

these services, defining what is meant by an established 

practice or process, clarifying minimum and enhanced 

services, and reminding them to rate through the lens of 

the field at-large, rather than their individual experience 

or organizational context. All panelists (n=49) received a 

personal link to the final questionnaire, and ACCC utilized 

the same reminder tactics as used with the previous 

questionnaire. Forty-five panelists completed the final 

questionnaire, with the same representation of roles 

previously mentioned. However, one individual from the 

patients and patient advocates group, who participated 

in the previous round, did not complete the final 

questionnaire. But, another individual from the patients 

and patient advocates group, who did not participate in 

the previous round, completed the final questionnaire.

Although ACCC’s guidelines reached panel consensus 
for being minimum or enhanced services, the feasibility 
of this will vary across cancer programs and practices. 



Developing a  
Health Literacy  
and Clear Communications e-Course

38       FINANCIAL ADVOCACY SERVICES GUIDELINES

NOTES

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	

	





Developing a  
Health Literacy  
and Clear Communications e-Course

40       FINANCIAL ADVOCACY SERVICES GUIDELINES

1801 Research Boulevard, Suite 400 
Rockville, MD 20850
301.984.9496
accc-cancer.org

The Association of Community Cancer Centers (ACCC) 
is the leading education and advocacy organization for 
the cancer care community. Founded in 1974, ACCC is 
powerful network of 30,000 multidisciplinary practitioners 
from 2,100 hospitals and practices nationwide. As advances 
in cancer screening and diagnosis, treatment options, and 
care delivery models continue to evolve—so has ACCC—
adapting its resources to meet the changing needs of the 
entire oncology care team. For more information, visit 
accc-cancer.org. Follow us on social media; read our blog, 
ACCCBuzz; tune in to our CANCER BUZZ podcast; and view 
our CANCER BUZZ TV channel.  

The ACCC Financial Advocacy Network is the leader in 
professional development training, tools, and resources that 
empower providers to integrate financial health into the
care continuum and help patients gain access to affordable, 
high-quality cancer care.
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